
 

 © 2026 Crathco For more information contact our sales team at InfoCrathco@ElectroluxProfessional.com 
  

Classification: INTERNAL Classification: INTERNAL 

6. What Beverage Value Means in 2026 

Value still matters in convenience retail, but shoppers increasingly define value as more than the 
lowest price. Today’s beverage customers are looking for a combination of price, enjoyment, 
convenience, customization, and perceived reward. 

CSP Daily News reported that convenience store value is no longer just about price; consumers are 
value-conscious but still looking for craveability, emotional reward, customization, novelty, and 
limited-time offers. CSP also noted that convenience remains important in packaged beverages, even 
as price-conscious shoppers compare c-stores with mass and club channels. [cspdailynews.com] 
[cspdailynews.com] 

For operators, this creates an opportunity to rethink the c-store beverage program as more than a 
price board. A beverage can feel valuable because it is refreshing, customizable, premium, fast, 
bundled with food, or available as a limited-time offer. 

This is where beverage program design becomes important. Size architecture, signature drink 
names, daypart bundles, app-only offers, and premium-feeling cold beverages can help operators 
protect margin while still giving customers a reason to buy. 

Equipment plays a role, too. The right convenience store beverage equipment should support 
consistent execution across cold dispensed drinks, frozen beverages, iced drinks, and specialty 
beverage formats. Value falls apart if the drink looks good on the menu but is difficult for the store 
team to deliver. 

 


